Chapter L"

Data Section



. Performance Highlights (Financial)

Revenue ¥ 6,084.0 billion

(Billions of yen)

5,912.0 6,084.0

5,690.6
5,205.5
4,861.2 I I

2019 2020 2021 2022 2023 (FY)

Adjusted EBITDA**

v1,667.7 biion

(Billions of yen)

1,740.2
(Before_ retrospective
1606.5 1,714.8 adjustment*) - 1,667.7
2019 2020 2021 2022 2023 (FY)

*The accounting policy for transactions under common control has been changed from the book-value method to the acquisition method
from the third quarter of FY2022. Accordingly, the accounting treatment for the consolidation of Yahoo Japan Corporation*' in the first
quarter of FY2019 has been retrospectively adjusted, and figures for FY2021 have been restated to reflect the retrospective adjustment.

*1 Currently LY Corporation

*2 Net income attributable to owners of the Company: net income attributable to shareholders of SoftBank Corp.
*3 Basic earnings per share is calculated after deducting dividends related to Bond-Type Class Shares.
*4 Adjusted EBITDA = Operating income + Depreciation and amortization (including Loss on disposal of non-current assets) + Stock com-

pensation expenses + Other adjustments

Operating income

¥ 876. 1 billion

(Billions of yen)

(Before retrospective 1,060.2
adjustment*)

911.7

PayPay
remeasurement gain

294.8

876.1

2019 2020 2021 2022 2023 (FY)

Adjusted free cash flow
(SoftBank)*®

¥ 532 .8 billion

(Billions of yen)

618.6
579.7
524.2 538.6 532.8

2019 2020 2021 2022 2023 (FY)
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Net income attributable to
owners of the Company*?

¥489.1 billion
+103.17

Basic earnings per share*?

en) 110.04
(After retrospective 112.53
adjustment*) .
103.85 o— 103.17
99.27 — ~
— 517.5 ®
. (Bef 1t i
(Billions of yen) © Z;Eju':‘::ﬁtic) V¢ 5314 489.1
473.1 mm
remeasurement gain

195.2

2019 2020 2021 2022 2023 (FY)

=@~ Basic earnings per share
B Net income attributable to owners of the Company

ROE 21.3.

(Ratio of net income to equity attributable to
owners of the Company)*¢*7

(%)

(Before retrospective

379 38.7 adjustment*)
P ® 322
o 25.4
o—g 213
(After retrospective \.
adjustment*)

27.3

2019 2020 2021 2022 2023 (FY)

In FY2021, because we revised our definition of adjusted EBITDA and included share-based payment expenses, we also retrospectively
applied these adjustments to FY2020.
*5 Adjusted free cash flow (SoftBank) excludes the free cash flow of the “LY Group, PayPay Corporation, etc.”*? as well as loans to Board

Directors, etc.; includes dividend payments received from A Holdings Corporation.

*6 The figure for FY2020 has been retrospectively adjusted to reflect the completion of provisional accounting treatment related to the
business merger of Z Holdings Corporation*' with LINE Corporation*'.
*7 Net income attributable to owners of the Company ratio (ROE) = Net income attributable to owners of the Company / Average of total

equity attributable to owners of the Company at the beginning and end of the relevant period



Total assets*®

¥ 1 5 . 52 trillion

(Trillions of yen) 12.71 1468 15.52

(Before retrospective
adjustment*)

12.21
9.79

2019 2020 2021 2022 2023 (FY)

Total equity attributable to
owners of the Company

¥ 2 . 38 trillion

(Trillions of yen) 2.38
1.68 2.22
(Before retrospective
adjustment*)

1.00

2019 2020 2021 2022 2023 (FY)

Interest-bearing debt

¥ 6 . 32 trillion
¥ 4. 28 trillion

Net interest-bearing debt*®

Net interest-bearing debt (excluding LY, 3 03
PayPay, etc. and securitization of installment ¥ =9 = trillion
sales receivables*?)

(Trillions of yen)

6.32

2019 2020 2021 2022 2023 (FY)

Net interest-bearing debt
=®- Net interest-bearing debt (excluding LY, PayPay, etc. and securitization of install-
ment sales receivables)
B Interest-bearing debt

Ratio of equity attributable to owners of
the Company to total assets*6*1!

15.3%
25.4.,

Ratio of total equity to total assets

(After retrospective

(%) adJUSZ”ES”m 251 25.4
22.4/."-0 o
17.4 (Before retrospective adjustment*)
() (After retrospective %%é 15.2 15.3

adjustment*) ® )
/04 .-
(Before retrospective
[ 12.6

adjustment*)

10.2 13.2

2019 2020 2021 2022 2023 (FY)

-@- Ratio of equity attributable to owners of the Company to total assets

=@~ Ratio of total equity to total assets
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Credit ratings*"°

Rating and Investment Information, Inc.
(R&I)

A+
(stable)

Japan Credit Rating Agency, Ltd.
e AA-

(stable)

*The accounting policy for transactions under common control has been changed
from the book-value method to the acquisition method from the third quarter of
FY2022. Accordingly, the accounting treatment for the consolidation of Yahoo Japan
Corporation*' in the first quarter of FY2019 has been retrospectively adjusted, and
figures for FY2021 have been restated to reflect the retrospective adjustment.

*8 Net interest-bearing debt = Interest-bearing debt — Cash and cash equivalents
— Cash reserve for securitization of sales receivables
In FY2020, because we revised our definition of net interest-bearing debt and
included the cash reserve for securitization of receivables, we also retrospectively
applied these adjustments to FY2018.

*9 “Excluding LY, PayPay, etc. and securitization of installment sales receivables”
refers to the exclusion of the net-interest bearing debt of A Holdings Corporation,
LY Corporation and its subsidiaries, B Holdings Corporation, PayPay Corporation,
PayPay Card Corporation and PayPay Securities Corporation, etc. as well as the
interest-bearing debt of securitization of installment sales receivables and cash
reserve for securitization of sales receivables.

*10 In regard to issuer credit ratings, the Company has obtained ratings from Rating
and Investment Information, Inc. (R&I) on August 26, 2024 and Japan Credit
Rating Agency, Ltd. (JCR) on August 22, 2024, and maintained the same ratings
respectively.

*11 Ratio of equity attributable to owners of the Company to total assets = Total
equity attributable to owners of the Company / Total assets



| Performance Highlights (Non-Financial)

Environment-related (E)

In June 2023, we announced that we would expand our “Net Zero” initiatives to all Group companies to achieve net zero greenhouse gas emissions (Scopes 1, 2, 3) from all business activities
by FY2050. In June 2024, we obtained certification for “Science Based Targets (SBT)" by SBTi, the international climate change initiative, for our greenhouse gas emission reduction targets

as part of the initiatives.

Greenhouse gas emissions
(Scope 1, 2)*!

GHG emissions intensity

520,662 o
(emissions per communication volume in 204 -CO2/Gbps
Scope 1, 2)*?

(t-CO2) (t-CO2/Gbps)

776,104
708,534
620,929
579,919 520,662

628

411 359 249 204

2019 2020 2021 2022 2023 (FY)

M Scope 1 M Scope 2
B GHG emissions intensity (emissions per communication volume in Scope 1, 2)

*1 Total for SoftBank Corp. and major subsidiaries
*2 Greenhouse gas emissions per 1 Gbps communication volume

Society-related (S)

Since FY2021, employees have been implementing remote work by utilizing various IT
tools such as online conferencing systems and business chat software.

18,889
95.3«

Number of employees (SoftBank only)

Ratio of remote work implementation**

(SoftBank only)
(Number of employees)
17299 18,173 18,929 19,045 18,889
2019 2020 2021 2022 2023 (FY)

M Number of employees (SoftBank only)
*5 Ratio of employees who worked remotely at least once a month

Energy consumption
(electric power)*3

2,435,781 wwn

(Mwh)
5 7890y 2435781
2,117,259
1,644,234 1,680,530 I I
2019 2020 2021 2022 2023 )

*3 Electricity consumption in FY2030 is estimated to be 3,900,000 MWh.
We set a goal to transition all of our electricity usage to renewable energy
(includes the use of non-fossil certificates designated as renewable energy).

SoftBank Corp. Integrated Report 2024 94

Society-related (S)

In June 2021, we established a target for the ratio of women in management positions
and set up the Committee for the Promotion of Women in the Workforce so that we
can work towards achieving this goal. We are encouraging male employees to take
childcare leave, and the take-up rate is improving year by year.

Ratio of employees Ratio of employees Ratio of women in
taking childcare leave taking childcare leave management positions**

(women) (men) (SoftBank only)

100.0. 63.2. 9.2.

(%)
100.0 100.0 100.0 100.0 100.0
[ J [ ) [ ) [ ] (]
56.7 63.2
‘/.
390 399~
27.5 ® Y
o—
7.1 7.6 8.6 9.2
6.6 ® ) o [ J (]
2019 2020 2021 2022 2023 (FY)

=@~ Ratio of employees taking childcare leave (women) (SoftBank + major subsidiaries)
=®- Ratio of employees taking childcare leave (men) (SoftBank + major subsidiaries)
=@~ Ratio of women in management positions (SoftBank only)

*4 As of April 1

Governance-related (G)

Effective June 2024, SoftBank has strengthened the supervisory function of the Board of Directors by appointing six independent external directors (including three women), which is a

majority of the Board of Directors comprising 11 directors.

Ratio of independent external directors

45.5.
18.2

455
364 364 3? 3?/.

o——o——
23.1 231

o——o 18.2
\.
9.1 9.1

Ratio of female directors

(%)

2019 2020 2021 2022 2023 (FY)

=@=- Ratio of independent external directors
=@~ Ratio of female directors

Number of information security incidents*®

(FY)
2019 2020 2021 2022 2023
0 0 0 0 0
*6 Disclosed in accordance with SoftBank Corp.’s information security policy
Cases of leakage of personal information,
theft or loss of data*’
(FY)
2019 2020 2021 2022 2023

0 0 0 0 0

*7 Disclosed based on guidance from regulatory authorities and violations of laws and
regulations




| Market Data

Japan’s telecom market

Number of mobile phone subscribers in Japan Smartphone penetration rate (individual)

221 .86 million 79%

Mobile phone penetration rate as share of the population in Japan (%) -
77
176.9. /4

L] (] 68 69

221

176.9
1999 2004 2009 2014 2019 2023 2019 2020 2021 2022 2023

(FY) (Calendar year)

Number of mobile phone subscribers (millions of subscribers)

== Penetration rate as share of population (%)

Source: Compiled by the Company based on the Ministry of Internal Affairs and
Communications, “Announcement of Quarterly Data on the Number of
Telecommunications Service Contracts and Market Share (FY2023 Q4 (End of
March)” and “Counts of population, vital events and households derived from
the Basic Resident Registration (As of January 1, 2023)"

Source: Ministry of Internal Affairs and Communications, “Communication Usage
Trend Survey” (Surveyed in 2023)

Status of frequency allocation*?

700MHz  800MHz 900MHz 1.5GHz  1.7GHz  2.1GHz 2.3GHz** 2.5GHz  3.4GHz  3.5GHz 3.7GHz/4.5GHz

Wireless 100MHz 400MHz
City Planning
40MHz
30MH; 30MH;
SoftBank 2OMHz (sMrexy 2O (15MHzx2) _QOMHzX) 30MHz “0MHz AOMHz
(10MHz x 2) (10MHz x 2)
I
Only in the Tokyo, 100MHz 100MHz
Nagoya and Osaka areas
40MHz 40MHz
30MH; MH;
NTT DOCOMO 20MHz (15MHzi2) “;aH Zz) (20MHzx2)  (20MHzx2) 40MHz 40MHz
(10MHzx2) -

uQ 100MHz 100MHz
Communications
40MHz 40MHz
KDDI 20MHz “;&"::';2) 20MHZ  (0MHzx2) (0MHzx2)  4OMHz SOMHz 40MHz
(10MHzx2) (10MHzx 2)

80MHz 100MHz
(20MHz x 2 x 2)

Rakuten

40MHz in areas other than

6MHz
( Tokyo, Nagoya and Osaka

(3MHz x 2)

*2 Based on the disclosed materials of the Ministry of Internal Affairs and Communications and of each company as of June 2024
*3 Used for dynamic spectrum sharing with broadcasting and other public services
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Competitive landscape

Share of mobile subscribers by operator*’

(%)
Rakuten Mobile Rakuten Mobile (MVNO)
2.7% l 0.2%
KDDI (MVNO) — SoftBank
3.9%
20.4.

Koo SoftBank (MVNO)
26.7% oftBan

y 5.6%
NTT DOCOMO NTT DOCOMO
(MVNO) 34.6%
5.9%

(End of FY2023)
*1 Total number of mobile phone and BWA subscribers
Source: Ministry of Internal Affairs and Communications, “Announcement of
Quarterly Data on the Number of Telecommunications Service Contracts and
Market Share (FY2023 Q4 (End of March))”

Broadband

Number of fixed broadband service subscribers in Japan**

46 . 70 million

4615  46.70
44.79
43.49
4053 4193

11

2018 2019 2020 2021 2022 2023

(Millions of subscribers)

(FY)
*4 Total of FTTH, DSL, CATV Internet and FWA subscribers
Source: Ministry of Internal Affairs and Communications, “Announcement of
Quarterly Data on the Number of Telecommunications Service Contracts and
Market Share (FY2023 Q4 (End of March))”



. Review and Analysis of FY2023

Management environment

The management environment in FY2023, despite a continued uncertain outlook due to geopolit-
ical risks and inflation, Japan’'s economy followed a modest recovery trend driven by, among
other factors, the normalization of economic activity from the COVID-19 pandemic and a recov-
ery in inbound tourism demand. Meanwhile, changes in people’s lifestyles, such as remote work,
online shopping, and growing use of contactless payment, which were driven by the COVID-19
pandemic, as well as the worsening labor shortage have made the digitalization of companies
and government essential. The Group believes that digitalization will become a driving force that
will transform Japan’s society in the future, by facilitating improvement in productivity and the
creation of innovation, and furthermore that the emergence of generative Al, which can generate
a variety of content such as text, images, and programming code, will accelerate the speed of this
transformation.

Overview of consolidated results of operations and results by segment

H Revenue

For FY2023, revenue increased by ¥172.0 billion (2.9%) year on year to ¥6,084.0 billion.
Revenue increased by ¥90.5 billion in the Financial segment, mainly due to the consolidation

of PayPay in October 2022, by ¥56.6 billion in the Distribution segment, mainly due to a solid
increase in revenue from ICT (Information and Communication Technology) related products and
subscription services, by ¥52.4 billion in the Media
& EC segment, mainly due to increased commerce

(Billions of yen) +172.0
revenue associated with the growth of the ASKUL (+2.9%)
Group (ASKUL Corporation and its subsidiaries) and 59120 60840 voy
the ZOZO Group (ZOZO, Inc. and its subsidiaries), - ééf
as well as increased media revenue associated with 1,561.7 1,614.1 [EEPA
the growth of account advertising, and by ¥37.2 B Consumer
billion in the Enterprise segment, mainly due to an B Enterprise — — ij
increase in demand for solutions associated with = a:;::ugzg o

digitalization. On the other hand, revenue decreased M Finandial
-2.1%

by ¥59.1 billion in the Consumer segment due to I?]‘t:f;egmem

a decrease in electricity revenue, while there were adjustment

increases in revenues from sales of goods and ~180.2 1896

others, broadband revenue, and mobile revenues. 2022 2023 )
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B Operating income
For FY2023, operating income decreased by ¥184.1
billion (17.4%) year on year to ¥876.1 billion. This (+14.5%)

(Billions of yen) +110.7

) . . YoY including
- t gain
mainly reflected the absence of ¥294.8 billion associ 1,060.2 remeasirement g2
ated with a gain on step acquisition in connection B Consumer R ~184.1(=17.4%)
. o 12948 | .
with the consolidation of PayPay that had been I Enterprise 1765.3 | 8761
recorded in the previous fiscal year. On the other Distribution EETl ‘ 239%
. p . y L M Media & EC +8.1%
and, operating income increase .2 billion in inanci +19.6%
hand, operating d by ¥38.2 bill B Finandial
the Media & EC segment, by ¥33.1 billion in the H Other*!
Consumer segment, by ¥26.5 billion in the Enterprise = ff%iaaysuremem +7.2%
segment, by ¥7.4 billion in the Financial segment, and gem
e o . 124 - 5.0 0.
by ¥2.0 billion in the Distribution segment. Excluding 124 38 "
2022 2023 (FY)

the impact of the aforementioned gain on step acqui-
sition, operating income for FY2023 increased by
¥110.7 billion (14.5%) year on year.

*1 “Other” includes inter-segment adjustments
(FY2022: -¥1.6 billion, FY2023: ¥4.6 billion)

m Net income attributable to owners of the Company

For FY2023, net income attributable to owners of the Company decreased by ¥42.3 billion (8.0%)
year on year to ¥489.1 billion. This mainly reflected a decrease in operating income due to the
aforementioned factors. On the other hand, the decrease was partly offset by, among other fac-
tors, the absence of losses on valuation of investment securities held that had been recorded in the
previous fiscal year, a reversal of provisions for litigation that had been recorded in the previous
fiscal year, and the recording of a gain on changes in equity interest associated with the change in
the LY Group’s equity interest in Webtoon Entertainment Inc. in FY2023. Excluding the impact of
the aforementioned gain on step acquisition that had been recorded in the previous fiscal year, net
income attributable to owners of the Company for FY2023 increased by ¥152.9 billion (45.5%)
year on year. Net income attributable to non-controlling interests decreased by ¥21.6 billion
(17.6%) year on year to ¥101.2 billion, mainly due to a decrease in net income at the LY Group.

Analysis of variance in net income attributable to owners of the Company

(Billions of yen)

+46.1 -
Achievement i1 PayPay remeasurement gain

14 o0 W 55 st |y ” 9
! ! Shares of profit/  Income v *2 Excluding a gain on step acquisition in
| | +110.7 losses of taxes connection with the consolidation of PayPay
| 1952 ! . . associates : Corporation in the third quarter of FY2022
| 1 Finanding - unted for Net income *3 Financing income/loss includes financing
! ! . income/ using the equity attributable to income/costs, gain/loss on sales of equity
! ! loss*> method** non-controlling method investments, and impairment losses

Operating interests*>** IR of equity method investments

income*? *4 Share of profit/losses of associates accounted

for using the equity method includes gain/loss
on changes in equity
*5 The amount that includes a gain on step

acquisition in connection with the consolida-
J l tion of PayPay Corporation is +¥21.6 billion

2022 2023 (FY)

+¥152.9 billion*? +45.5%*2




B Adjusted EBITDA

For FY2023, adjusted EBITDA*" increased by ¥101.2 billion (6.5%) year on year to ¥1,667.7 billion.

This mainly reflected an increase in operating income excluding a gain on step acquisition in con-
nection with the consolidation of PayPay that was recorded in the previous fiscal year.

*1 Adjusted EBITDA = Operating income + Depreciation and amortization (including Loss on disposal of non-current assets) +
Stock compensation expenses + Other adjustments

B Consumer segment

In the Consumer segment, the Company provides services, such as mobile services, broadband
services and electricity services, including the Ouchi Denki (Home Electricity) service, to individual
customers in Japan. The Company procures mobile devices from mobile device manufacturers and
sells the mobile devices to distributors operating SoftBank shops, etc. and individual customers.

Revenue for FY2023 decreased by ¥59.1 billion (2.1%) year on year to ¥2,823.9 billion. Mobile
revenue increased by ¥8.3 billion (0.6%) year on year. The increase mainly reflected a slowdown of
the decline in ARPU due to the mobile service price reduction implemented in spring 2021, as well
as an increase in smartphone subscribers mainly led by the Y/mobile brand. The decline in ARPU
due to mobile service price reduction was mainly because of the penetration of price plans intro-
duced in spring 2021 under the SoftBank and Y!mobile brands and further switching of subscrib-
ers from the SoftBank brand to the Y!mobile brand. Broadband revenue increased by ¥8.3 billion
(2.1%) year on year. This increase was mainly due to an increase in subscribers of the SoftBank
Hikari fiber-optic service. Electricity revenue decreased by ¥131.5 billion (33.5%) year on year. This
decrease was mainly due to a decrease in transactions in the electricity market. Revenues from
sales of goods and others increased by ¥55.7 billion (9.6%) year on year to ¥635.4 billion. This
increase was mainly due to an increase in unit prices of smartphones, etc. and an increase in the
number of units sold.

Operating expenses*? were ¥2,328.4 billion, a decrease of ¥92.2 billion (3.8%) year on year. This
decrease was mainly due to a decrease in the cost of service of electricity and a decrease in deprecia-
tion and amortization, while there was an increase in the cost of goods of smartphones, etc. As a
result, segment income increased by ¥33.1 billion (7.2%) year on year to ¥495.5 billion.

*2 Operating expenses include cost of sales, selling, general and administrative expenses, other operating income, and other operating
expenses.

Consumer segment revenue Consumer segment income

(Billions of yen) -59.1 (Billions of yen)
(=2.1%) 1148 +133.1
2,883.1 ’ 2,823.9 : 55 7 108
M sales of goods 5708 E— +oo - -
° 635.4
and others
ectrici 393.0 261.5 Sevice  Salesof  Costof - Expenses
Electricity 396.8 revenues goods and  900ds sold
M Broadband others  (mainly mobile
M Mobile 1,513.5 (mainly mobile  421¢€5)
devices)
2022 2023 (FY) 2022 2023 (FY)
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Cumulative number of subscribers ARPU (main subscribers)**

(Millions of subscribers) 39 o 40.48 (Yen) 4,030 4,000
3,780 3,750
29.26 30.73
-250 -260
1Q  2Q 3¢ 4Q Q2@ 3Q 4Q 1Q 2Q 3@ 4Q 1Q 20 3Q 4Q
2022 2023 (FY) 2022 2023 (FY)

M Smartphones B Main subscribers*> M ARPU (before discount) [ Discount on ARPU

*3 Main subscribers: smartphones, feature phones, tablets, — Total ARPU (after discount)
mobile data communication devices, Wireless Home Phone, *4 ARPU: Average Revenue Per User per month (rounded to the
and others nearest ¥10). Revenue deductions relating to reward points
and programs supporting handset payments are not included
in the calculation of ARPU.

W Enterprise segment

In the Enterprise segment, the Group provides a wide range of services for enterprise customers.
These include mobile services such as mobile lines and mobile device rental, fixed-line communica-
tions services such as fixed-line telephones and data communications, as well as various solutions
for enterprises such as data center, cloud, security, global, Al, 10T, and digital marketing services.

Revenue for FY2023 increased by ¥37.2 billion (5.0%) year on year to ¥787.5 billion. Within
Enterprise segment revenue, mobile revenue increased by ¥4.9 billion (1.5%) to ¥324.9 billion,
fixed-line revenue decreased by ¥6.7 billion (3.7%) to ¥175.4 billion, and business solution and
others revenue increased by ¥39.0 billion (15.7%) to ¥287.1 billion. The increase in mobile reve-
nue was due to increases in mobile device sales and telecommunications revenue. The decrease in
fixed-line revenue was mainly due to a decrease in the number of subscribers to telephone ser-
vices. The increase in business solution and others revenue was from increased revenue mainly
from cloud services and security solutions as a result of capturing enterprise customers’ demand
for digitalization.

Operating expenses were ¥625.9 billion, an increase of ¥10.7 billion (1.7%) year on year. This
increase mainly reflected an increase in costs following the abovementioned increase in business
solution and others revenue and the absence of a gain on step acquisition in connection with the
consolidation of HEALTHCARE TECHNOLOGIES Corp. that had been recorded in the previous
fiscal year, while there was a reversal of provisions for litigation that had been recorded in the
previous fiscal year. As a result, segment income increased by ¥26.5 billion (19.6%) year on year
to ¥161.5 billion.

Enterprise segment revenue Enterprise segment income

(Billions of yen) +37.2 (Billions of yen)
750.3 (+5.0%) 787.5 +37.2 -22.6
2482 287.1 — Expenses
Business solution One-time Revenue
and others 182.1 175.4 factors*s
M Fixed-line
M Mobile 320.0 324.9
2022 2023 (FY) 2022 2023 (FY)

*5 One-time factors include a gain on step acquisition in connection with the consolidation of HEALTHCARE TECHNOLOGIES Corp. and
the provision for litigation in FY2022, as well as the reversal of the provision for litigation in FY2023.



m Distribution segment

In the Distribution segment, the Group provides cutting-edge products and services that quickly
capture the ever-changing market environment. For enterprise customers, the Group offers prod-
ucts and services primarily addressing cloud services and advanced technologies including Al. For
individual customers, the Group undertakes the planning and provision of products and services
across a wide range of areas such as software, mobile accessories, and loT products, as a manufac-
turer and distributor.

Revenue for FY2023 increased by ¥56.6 billion (9.6%) year on year to ¥646.6 billion. This
increase was mainly due to solid growth in ICT (Information and Communication Technology)
related products for enterprise customers and subscription services such as cloud and SaaS, which
are also for enterprise customers and have been strategic areas of focus.

Operating expenses were ¥620.4 billion, an increase of ¥54.6 billion (9.7%) year on year. This
increase was mainly due to an increase in cost of sales associated with the increase in revenue. As
a result, segment income increased by ¥2.0 billion (8.1%) year on year to ¥26.2 billion.

Distribution segment revenue Distribution segment income

(Billions of yen) +56.6 (Billions of yen) +2.0
(+9.6%) (+8.1%)
— N
590.0 646.6 243 202
2022 2023 2022 2023
(FY) (FY)
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® Media & EC segment

In the Media & EC segment, the Group offers services that center on media and commerce, cover-
ing online to offline services in a comprehensive manner. In the media field, the Group provides
advertising-related services on its comprehensive Internet service, Yahoo! JAPAN, and communica-
tion app, LINE. In the commerce field, the Group provides online shopping services such as Yahoo!
JAPAN Shopping and ZOZOTOWN, and reuse services such as Yahoo! JAPAN Auction. In the strat-
egy field, the Group provides services centered on FinTech, which the Group is working to develop
into new drivers of earnings alongside media and commerce.

Revenue for FY2023 increased by ¥52.4 billion (3.4%) year on year to ¥1,614.1 billion. Within
Media & EC segment revenue, media revenue increased by ¥13.5 billion (2.0%) to ¥699.9 billion,
commerce revenue increased by ¥28.7 billion (3.6%) to ¥819.7 billion, strategy revenue increased
by ¥9.1 billion (11.6%) to ¥87.6 billion, and other revenue increased by ¥1.2 billion (20.6%) to
¥6.9 billion. The increase in media revenue mainly reflected an increase in revenue from account
advertising. The increase in commerce revenue is mainly due to an increase in revenue of the
ASKUL Group and the ZOZO Group. The increase in strategy revenue mainly reflected an increase
in revenue in the FinTech field.

Operating expenses were ¥1,416.2 billion, an increase of ¥14.2 billion (1.0%) year on year.
This increase mainly reflected an increase in cost of sales at the ASKUL Group and an increase in
depreciation and amortization, while there was a decrease in sales promotion expenses and
advertising expenses. As a result, segment income increased by ¥38.2 billion (23.9%) year on
year to ¥198.0 billion.

Media & EC segment revenue*' Media & EC segment income*’

(Billions of yen) +52.4 (Billions of yen)
(+3.4%)
5, 1.561.7 s 1,614.1 - o ves +183 +11.1 -13.0
78.5 87.6 +5.2
W Other 686.5 699.9 : Media  Strateqy Ad_oxrer/ .
One-time Commerce justments
Strategy factors*2 198.0
W Media
B Commerce 791.0 &iely
2022 2023 2022 2023
(FY) (FY)

*1 In the first and third quarters of FY2023, LY Corporation and its subsidiaries revised its business management categories and the
breakdown of certain services, etc. has been transferred. The breakdown of the “Media & EC" segment revenue for FY2022 has
been restated accordingly. Changes in segment income are calculated based on restated figures of FY2022.

*2 One-time factors include the absence of remeasurement gain of business integration of LINE MUSIC Corporation recorded in FY2022,
gain on business transfer associated with the transfer of Al Company business operated by LINE Corporation (currently LY Corpora-
tion) to LINE WORKS Corp. (formerly Works Mobile Japan Corporation) recorded in FY2023, and gain on loss of control of a subsidi-
ary arising from the exclusion of JDW Co., Ltd., which handles “LINE TAXI" in Taiwan, resulting from a third party’s investment in it,
compensation received for damages, and impairment loss of idle assets.



® Financial segment

In the Financial segment, the Group provides cashless payment services such as QR and barcode
payments and credit card services, development and provision of marketing solutions for mer-
chants, financial services such as asset management, and provision of payment processing services
offering one-stop payment solutions for diversified payment methods including credit cards, elec-
tronic money, and QR codes.

Revenue for FY2023 increased by ¥90.5 billion (63.6%) year on year to ¥232.8 billion. This
increase was mainly due to the consolidation of PayPay in October 2022 and an increase in its
revenue.

Operating expenses were ¥237.8 billion, an increase of ¥83.1 billion (53.7%) year on year. This
increase was mainly due to the effects of the abovementioned consolidation of PayPay. As a result,
segment income increased by ¥7.4 billion year on year to negative ¥5.0 billion.

Financial segment revenue

(Billions of yen) +90.5
(+63.6%) 232.8

Intercompany
transactions, 142.3
etc.*! 0.7

Financial segment income

(Billions of yen)

+9.2 -2.6
+1.2 -0.4

|

. PayPa B Intercompany

M SB Payment Service 235 yray transactions,
PPA Payment *1
M PayPay 1181 amortization ~ Service
consolidated*?** '
PayPay
-2.1 consolidated*?
2022 2023 (FY) 2022 2023 (FY)

*1 Includes PayPay Securities Corporation standalone figures and intercompany transactions in the Financial segment, other than those
between PayPay Corporation and PayPay Card Corporation

*2 PayPay Corporation on a consolidated basis (including PayPay Corporation and PayPay Card Corporation; net of internal transactions
between the two companies). Calculated independently by the Company by making relevant IFRS adjustments. Non-audited. FY2022
figures are for PayPay Card Corporation only through the second quarter; PayPay Corporation has been consolidated from the third
quarter. FY2023 figures are for PayPay Card Corporation and PayPay Corporation

*3 PayPay Card Corporation revenues for FY2022 do not include revenues from the acquiring business inherited from Yahoo Japan
Corporation (currently LY Corporation) in October 2022

Overview of consolidated financial position

H Assets

Total assets amounted to ¥15,521.9 billion as of March 31, 2024, an increase of ¥839.7 billion
(5.7%) from the previous fiscal year-end. This mainly reflected an increase of ¥271.3 billion in
trade and other receivables, an increase of ¥233.4 billion in investment securities in banking
business, and an increase of ¥227.0 billion in other financial assets.
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W Liabilities

Total liabilities amounted to ¥11,586.3 billion as of March 31, 2024, an increase of ¥587.1 billion
(5.3%) from the previous fiscal year-end. This increase was mainly due to an increase of ¥217.7
billion in trade and other payables, an increase of ¥186.4 billion in interest-bearing debt, and an
increase of ¥170.9 billion in deposits for banking business. The increase in interest-bearing debt
mainly reflected various types of fund procurement at the Company.

Interest-bearing debt/Net interest-bearing debt**

Trill f yen)
(Trillions of yen 6.13 6.32

M LY consolidated

I others
Impact from adopting IFRS 16
Corporate bonds
Lease liabilities

I securitization of sales receivables

4.02

0.48 . I Bank loans
0.58 0.83 — Net Interest-bearing debt**
3.04 3.03 — Net interest-bearing debt (excluding LY, PayPay, etc. and

the impact of securitization of installment receivables)**

*4 Net interest-bearing debt = Interest-bearing debt — Cash and cash
equivalents — Cash reserves for securitization of receivables

*5 "Excluding LY, PayPay, etc., and securitization of installment sales
receivables” refers to the exclusion of net interest-bearing debt of A
Holdings Corporation, LY Corporation and its subsidiaries, B Holdings
Corporation, PayPay Corporation, PayPay Card Corporation, and PayPay
Securities Corporation etc. as well as the interest-bearing debt of
securitization of installment sales receivables and cash reserve for

2022 2023 (Fy)  securitization of sales receivables

Consolidated statement of financial position (Bill
illions of yen)

(FY) 2022 2023 Variance Main Reasons for Variance
Cash and cash
equivalents 2,059.2 1,992.9 -66.3

Increase in trade receivables of PayPay Card Corpo-
2,389.7 2,661.0 +271.3 ration due to business expansion increase in deposits
for PayPay, etc.

Trade and other
receivables

Increase in PP&E (property, plant and equipment)
PP&E/ due to increase in telecommunication equipment.
Right-of-use assets 2437.3 24310 6.3 Right-of-use assets decreased mainly due to the end
of term for finance leases

Goodwill/ Increased mainly due to the consolidation of Cubic
Intangible assets 45234 4,554.9 +31.5 Telecom

Other assets 3,272.6  3,882.1 +609.6

Total assets 14,682.2 15,521.9 +839.7

Interest-bearing debt  6,134.5  6,320.9 +186.4 Increased due to various financing in SoftBank

Increase in trade and other payables due to an
increase in accrued liabilities balance resulting from

Other liabilities 4,864.6 5,265.4 +400.8 an increase in GMV of PayPay, and an increase in
deposits for banking business due to an increase in
deposits at PayPay Bank Corporation

Total liabilities 10,999.1 11,586.3  +587.1

’ Increased due to recording of net income, payment
Total equity 3.683.1 3,9356 +252.6 of dividends, and issuance of Bond-Type Class Shares




m Equity

Total equity amounted to ¥3,935.6 billion as of March 31, 2024, an increase of ¥252.6 billion
(6.9%) from the previous fiscal year-end. Equity attributable to owners of the Company increased
by ¥152.1 billion. This mainly reflected an increase of ¥489.1 billion due to the recording of net
income for the period and an increase of ¥137.3 billion due to the issuance of new shares includ-
ing the Series 1 Bond-Type Class Shares. On the other hand, the increase in equity attributable to
owners of the Company was partly offset mainly by a decrease of ¥406.9 billion due to payment
of cash dividends and a decrease of ¥100.0 billion due to share buybacks.

Overview of consolidated cash flows

W Cash flows from operating activities

In FY2023, net cash inflow from operating activities was ¥1,239.7 billion, an increase of ¥83.9
billion in cash inflow year on year. This increase mainly reflected an increase in adjusted EBITDA
and an increase in cash inflow associated with changes in deposits and loans in banking busi-
ness, while there was an increase in cash outflow associated with an increase in trade and other
receivables.

W Cash flows from investing activities

In FY2023, net cash outflow from investing activities was ¥927.6 billion, an increase of ¥772.8
billion in cash outflow year on year. This increase mainly reflected the absence of a one-time
cash inflow of ¥397.3 billion from the acceptance of the balance of cash and cash equivalents
resulting from the consolidation of PayPay that had been recorded in the previous fiscal year,
as well as an increase in a cash outflow associated with purchase of investment securities in
banking business in FY2023.

B Cash flows from financing activities

In FY2023, net cash outflow from financing activities was ¥357.1 billion. While there were cash
inflows of ¥2,973.6 billion from fund procurement, including bank loans, leases, corporate
bonds, the securitization of receivables, and issuance of the Series 1 Bond-Type Class Shares,
there were cash outflows of ¥3,330.7 billion for factors including the repayment of loans,
payment of cash dividends, and share buybacks.
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B Adjusted free cash flow

In FY2023, adjusted free cash flow was positive ¥390.0 billion, a decrease of ¥630.6 billion year
on year. This decrease reflected, as described earlier, the increase in net cash outflow from
investing activities, while there were increases in net cash inflow from operating activities and
cash inflow from securitization of installment sales receivables.

W Capital expenditures

In FY2023, capital expenditures were ¥650.9 billion, a decrease of ¥137.8 billion year on year.
This decrease was mainly due to a decrease in capital expenditures associated with the comple-
tion of 5G coverage deployment and a decrease in capital expenditures by the LY Group, while
investments were made in the generative Al platform.

m Research and development expenses

The Group aims to provide various services centered around telecommunications and is therefore
undertaking research and development of such cutting-edge technologies as Al, loT, robotics,
6G, HAPS*!, digital twin, autonomous driving, and quantum technology. The Group stepped up
its R&D spending mainly in the areas of Al, HAPS, advertising-related services and applications
R&D, bringing research and development expenses for FY2023 to ¥60.4 billion, compared to
¥56.1 billion a year earlier. The Group’s goal is to provide customers with a stable supply of
advanced products and services, and to develop a medium- to long-term roadmap for ICT within
the Group. In line with this goal, the Group is actively pursuing research and development and
commercialization opportunities.

*1 High Altitude Platform Station (HAPS): generic name for a system that provides telecommunication services over wide areas by

operating an unmanned aircraft that continually flies in the stratosphere for extended periods of time like a telecommunication base
station

Adjusted free cash flow*? (Excluding LY, PayPay, etc.*3)

(Billions of yen)
+110.5 -431.5

Impact of
securitization of
installment sales _105 _74.9
receivables ~-118.4 -
. : Dividends
Capital Growth
expenditures, investment Long-term -406.9
etc *Excluding growth Impact from
*Excluding  investment in i
SuperPOD and Cubic Telecom 607.7 investment 532.8 adopting
other generative IFRS 16 Others
Al-related investments 70 145
Operating Adjusted free cash flow Adjusted free cash flow
cash flow (before long-term free cash flow after dividend
(excl. LY, PayPay, etc.) growth investment) payments

*2 Adjusted free cash flow = free cash flow + (proceeds from the securitization of installment sales receivables — repayments thereof)

*3 Excludes free cash flow from A Holdings Corporation, LY Corporation and its subsidiaries, B Holdings Corporation, PayPay Corpora-
tion, PayPay Card Corporation, PayPay Securities Corporation, etc., as well as loans to Board Directors, etc.; includes dividend
payments received from A Holdings Corporation



Consolidated Financial Statements

Consolidated Statement of Financial Position

SoftBank and its consolidated subsidiaries

ASSETS

March 31, 2023

(Millions of yen)

March 31, 2024

Current assets

SoftBank Corp.

LIABILITIES AND EQUITY
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March 31, 2023

(Millions of yen)
March 31, 2024

Current liabilities

Cash and cash equivalents ¥ 2,059,167 ¥ 1,992,873
Trade and other receivables 2,389,731 2,660,995
Other financial assets 194,924 229,715
Inventories 159,139 155,059
Other current assets 145,134 186,810
Subtotal 4,948,095 5,225,452
Assets classified as held for sale — 42,577
Total current assets 4,948,095 5,268,029
Non-current assets
Property, plant and equipment 1,673,705 1,768,812
Right-of-use assets 763,598 662,183
Goodwill 1,994,298 2,049,404
Intangible assets 2,529,116 2,505,511
Contract costs 334,345 319,140
Investments accounted for using the equity method 218,170 251,488
Investment securities 241,294 272,788
Investment securities in banking business 288,783 522,232
Other financial assets 1,528,650 1,755,627
Deferred tax assets 59,608 46,529
Other non-current assets 102,519 100,163
Total non-current assets 9,734,086 10,253,877
Total assets ¥14,682,181 ¥15,521,906

Interest-bearing debt ¥ 2,064,154 ¥ 2,381,632
Trade and other payables 2,317,402 2,535,072
Contract liabilities 116,213 128,307
Deposits for banking business 1,472,260 1,643,155
Other financial liabilities 6,729 1,722
Income taxes payable 116,220 125,933
Provisions 63,642 33,287
Other current liabilities 216,018 226,596
Subtotal 6,372,638 7,075,704
Liabilities that directly relate to assets classified as held for sale — 9,582
Total current liabilities 6,372,638 7,085,286
Non-current liabilities
Interest-bearing debt 4,070,347 3,939,255
Other financial liabilities 30,236 45,312
Provisions 94,084 99,491
Deferred tax liabilities 341,170 301,852
Other non-current liabilities 90,639 115,063
Total non-current liabilities 4,626,476 4,500,973
Total liabilities 10,999,114 11,586,259
Equity
Equity attributable to owners of the Company
Common stock 204,309 214,394
Capital surplus 685,066 736,052
Retained earnings 1,392,043 1,475,775
Treasury stock -74,131 75,822
Accumulated other comprehensive income 17,658 26,675
Total equity attributable to owners of the Company 2,224,945 2,377,074
Non-controlling interests 1,458,122 1,558,573
Total equity 3,683,067 3,935,647
Total liabilities and equity ¥14,682,181 ¥15,521,906




SoftBank Corp.

Consolidated Statement of Income and Consolidated Statement of Comprehensive Income

SoftBank and its consolidated subsidiaries

(Millions of yen)

FY2022 FY2023
Revenue ¥ 5911999 ¥ 6,084,002
Cost of sales -3,194,085 -3,150,653
Gross profit 2,717,914 2,933,349
Selling, general and administrative expenses -1,964,580 -2,081,765
Other operating income 321,422 30,172
Other operating expenses -14,588 -5,688
Operating income 1,060,168 876,068
Gain on changes in equity interest 5,343 20,435
Shir;nc;ftlﬁzs;&iyas;ce)g]aggs accounted for 53218 22198
Financing income 11,905 12,921
Financing costs -117,212 -61,415
Gain on sales of equity method investments 1,109 5,227
Impairment loss on equity method investments -45,227 -25,126
Profit before income taxes 862,868 805,912
Income taxes -208,743 -215,647
Net income*! 654,125 590,265
Net income attributable to

Owners of the Company 531,366 489,074
Non-controlling interests 122,759 101,191
¥ 654,125 ¥ 590,265
(Yen)

Earnings per share attributable to owners of the Company
Basic earnings per share 112.53 103.17
Diluted earnings per share 111.00 101.16

*All net income of SoftBank Corp. and its subsidiaries for FY2022 and FY2023 was generated from continued operations.
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(Millions of yen)

FY2022 FY2023
Net income ¥ 654,125 ¥ 590,265
Other comprehensive income (loss), net of tax
Items that will not be reclassified to profit or loss
Remeasurements of defined benefit plan 3,240 -308
Changes in the fair value of equity instruments at FVTOCI 170,427 2,651
Share of other comprehensivelincome (Ios:s) of 146 479
associates accounted for using the equity method
Total items that will not be reclassified to profit or loss 173,813 2,822
Items that may be reclassified subsequently to profit or loss
Changes in the fair value of debt instruments at FVTOCI -598 -1,071
Cash flow hedges 822 -132
Exchange differences on translation of foreign operations 14,921 20,545
Share of other comprehensive_income (Ios_s) of 1139 9,754
associates accounted for using the equity method ! !
Totsrlc;tirgi |t(f;sast may be reclassified subsequently to 16,284 29,096
Total other comprehensive income (loss), net of tax 190,097 31,918
Total comprehensive income 844,222 622,183
Total comprehensive income attributable to
Owners of the Company 654,503 499,960
Non-controlling interests 189,719 122,223
¥ 844,222 ¥ 622,183
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Consolidated Statement of Changes in Equity

SoftBank and its consolidated subsidiaries
FY2022 and FY2023

(Millions of yen)

Equity attributable to owners of the Company
Accumulated other

comprehensive Non-controlling
Common stock Capital surplus Retained earnings Treasury stock income (loss) Total interests Total equity
As of April 1, 2022 204,309 688,030 1,131,391 -106,462 43,353 1,960,621 1,252,110 3,212,731
Comprehensive income
Net income — — 531,366 — — 531,366 122,759 654,125
Other comprehensive income (loss) — — — — 123,137 123,137 66,960 190,097
Total comprehensive income — — 531,366 — 123,137 654,503 189,719 844,222
Transactions with owners and other transactions
Cash dividends — — -405,658 — — -405,658 -47,200 -452,858
Issuance of new shares — —_ — — _ _ _ _
Transfer from common stock to capital surplus — — — — — — — —
Purchase of treasury stock — — — -0 — -0 — -0
Disposal of treasury stock — —-13,909 — 32,331 — 18,422 — 18,422
Cancellation of treasury stock — — — — — — — —
Changes from business combinations — -3,730 — — — -3,730 36,672 32,942
Changes from loss of control — — — — — — 609 609
Changes in interests in existing subsidiaries — -709 — — — -709 26,275 25,566
Share-based payment transactions — 1,438 — — — 1,438 — 1,438
Transfer from retained earnings to capital surplus — 13,966 -13,966 — — —_ — —
Transfer from accumulated other comprehensive income (loss) to retained earnings — — 148,832 — -148,832 —_ — —
Other — -20 78 — — 58 —63 -5
Total transactions with owners and other transactions — -2,964 -270,714 32,331 -148,832 -390,179 16,293 -373,886
As of March 31, 2023 204,309 685,066 1,392,043 —74,131 17,658 2,224,945 1,458,122 3,683,067
As of April 1, 2023 204,309 685,066 1,392,043 74,131 17,658 2,224,945 1,458,122 3,683,067
Comprehensive income
Net income — — 489,074 — — 489,074 101,191 590,265
Other comprehensive income — — — — 10,886 10,886 21,032 31,918
Total comprehensive income — — 489,074 — 10,886 499,960 122,223 622,183
Transactions with owners and other transactions
Cash dividends — — -406,935 — — -406,935 —-45,589 -452,524
Issuance of new shares 70,085 67,180 — — — 137,265 — 137,265
Transfer from common stock to capital surplus -60,000 60,000 = = = = = =
Purchase of treasury stock — — — -100,000 — -100,000 — -100,000
Disposal of treasury stock — -12,535 — 27,175 — 14,640 — 14,640
Cancellation of treasury stock 71,134 — 71,134 — — —
Changes from business combinations — — — — — — 13,528 13,528
Changes from loss of control — — — — — — -6,490 —-6,490
Changes in interests in existing subsidiaries — 8,600 — — — 8,600 16,989 25,589
Share-based payment transactions — -1,009 — — — -1,009 — -1,009
Transfer from retained earnings to capital surplus — — — — — — — —
Transfer from accumulated other comprehensive income (loss) to retained earnings — — 1,869 — -1,869 — — =
Other — -116 -276 — — -392 -210 -602
Total transactions with owners and other transactions 10,085 50,986 -405,342 -1,691 -1,869 -347,831 -21,772 -369,603

As of March 31, 2024 214,394 736,052 1,475,775 -75,822 26,675 2,377,074 1,558,573 3,935,647




Consolidated Statement of Cash Flows

SoftBank and its consolidated subsidiaries
FY2022 and FY2023

(Millions of yen)

SoftBank Corp.
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(Millions of yen)

FY2022 FY2023

Cash flows from operating activities
Net income ¥ 654,125 ¥ 590,265
Depreciation and amortization 764,210 743,808
Lo?rs]t(;:;iglzo;;leﬁi property, plant and equipment and 30,927 25,321
Remeasurement gain on step acquisition -310,084 —
Gain relating to loss of control over subsidiaries -8,655 -10,284
Financing income -11,905 -12,921
Financing costs 117,212 61,415
Shirstienc;ftlﬁzsg;&{ya;:ce)tc;ggs accounted for 53.218 22.198
Gain on sales of equity method investments -1,109 -5,227
Impairment loss on equity method investments 45,227 25,126
Gain on change in equity -5,343 -20,435
Income taxes 208,743 215,647
(Increase) decrease in trade and other receivables -125,607 -325,141
(Increase) decrease in inventories -21,331 2,744
Purchases of mobile devices leased to enterprise customers -49,799 -49,164
Increase (decrease) in trade and other payables 269,806 284,461
Increase (decrease) in consumption taxes payable 11,079 8,090
Increase (decrease) in deposits in banking business 66,055 170,895
(Increase) decrease in loans in banking business -229,913 -135,185
Other 18,665 -14,363
Subtotal 1,475,521 1,577,250
Interest and dividends received 7,253 6,543
Interest paid -61,362 -62,922
Income taxes paid -287,741 -321,493
Income taxes refunded 22,079 40,311
Net cash inflow from operating activities ¥ 1,155,750 ¥1,239,689

FY2022 FY2023
Cash flows from investing activities
Puirr:?aasgisb?;‘ gsrg)erirty, plant and equipment and ¥ 609222 ¥ 554,074
Pr(;cnescijs;rr?é?biIgzsce)isproperty, plant and equipment 1676 1,838
Payments for acquisition of investments —-64,894 -96,062
Proceeds from sales/redemption of investments 17,090 23,601
Purchase of investment securities in banking business -166,222 -328,014
Probcaer:egz;rck))TSisrilgz/redemption of investment securities in 209,247 127,586
Proceeds from (payments for) obtaining control of subsidiaries 382,455 -67,528
Other 75,097 —34,954
Net cash outflow from investing activities -154,773 -927,607
Cash flows from financing activities
Increase (decrease) in short-term interest-bearing debt, net 54,550 162,128
Proceeds from interest-bearing debt 2,087,121 2,638,810
Repayment of interest-bearing debt -2,223,935 -2,778,236
Proceeds from issuance of shares — 136,233
Proceeds from stock issuance to non-controlling interests 30,907 34,202
Payments for purchase of treasury stock -0 -100,000
Cash dividends paid -405,559 -406,752
Cash dividends paid to non-controlling interests -47,212 -45,697
Other 8,868 2,214
Net cash outflow from financing activities -495,260 -357,098
Efzzz:]fqiﬁfg?enni‘: rate changes on cash and 6.658 11,733
Decrease in cash and cash equivalents relating to
transfer of assets classified as held for sale B =S50
Increase (decrease) in cash and cash equivalents 512,375 -66,294
Cash and cash equivalents at the beginning of the period 1,546,792 2,059,167
Cash and cash equivalents at the end of the period ¥ 2,059,167 ¥ 1,992,873




Material Issues
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Material Issue

Building society and industry through DX

Social Issues

e Advance the foundation of industry and renew aging infrastructure

e Resolve labor shortages caused by population decline

¢ Reduce economic disparities between regions

Key Risks and

e Loss of promising markets due to lack of digital strategy or vision in companies, decline in cor-
porate appetite for innovation, or stagnation in digitalization due to delay in loosening

regulations

Opportunities

e Realization of the corporate philosophy, “Information Revolution — Happiness for everyone,”
support for our corporate activities from customers and investors

e Expansion of various solution businesses for implementing digital technologies in society

Expand and enhance the efficiency of
the industrial base through cutting-
edge technologies

Leverage 5G, big data, Al, loT and other
technologies to contribute to the vitality of
customer businesses.

e Leverage 5@, big data, Al, loT and other technologies to
contribute to the vitality of customer businesses

o Streamline industry through generative Al (homegrown
large language models (LLMs), multimodal generative Al,
etc.) and loT, xIPF, cloud services and data

1) Revenue from business solution and others:
10% CAGR
(CAGR: Compound Annual Growth Rate, calculated by the
Group)

Opportunities e Declines in profitability due to intensified competition from numerous new entrants into the « Growing opportunities to provide solutions for demographic aging issues and regional
enterprise solutions market revitalization
* Loss of business opportunities due to shortage of digital talent « Business expansion through the development and implementation of solutions leveraging
generative Al
SDGs Value Creation Main Businesses and Initiatives FY2024 Target KPIs FY2023 Results
SoftBank
Initiatives

1) 16.0%

Create new industries through DX
Contribute to economic growth by creating
new businesses and industries through
collaboration with companies in various
industries.

o Create start-ups and new businesses in various industries
using DX
(main fields: logistics, infrastructure, distribution, real estate/
construction, healthcare, insurance/finance, etc.)

e Promote co-creation through DX (ONE SHIP, etc.)

o Realize smart cities
(smart cities, smart buildings, smart stadiums, etc.)

1) Create at least one example of social
implementation in each of the seven priority
business areas
(priority business areas: retail/distribution, logistics,
insurance/finance, social infrastructure, healthcare, super
cities/smart cities, and other industries)

1) Created at least one example of
social implementation in each
business area

Revitalize local communities

(regional revitalization)

Work to revitalize communities facing social
issues and contribute to the creation of vital
communities that residents want to keep
living in.

e Solve social issues by providing DX solutions to local
communities and governments
(cooperative agreements, pilot tests, dispatch of digital talent, etc.)

1) Initiatives to address the material issues in
partnership with local governments: 25 or more

(number of Group-wide cases of commencing provision of
solutions)

1) 33 initiatives

@ EEETE Newly established targets for FY2024

Updated targets for FY2024 from the one from FY2023

Unless otherwise specified, the KPI metrics and targets, as well as results, are for SoftBank Corp. on a standalone basis.
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Material Issue

Connecting people and information to create new excitement

Social Issues

e Realization of enriched daily life by spreading and using smart devices

e Bridge the digital divide, matching users and suppliers of information and services

Key Risks and
Opportunities

e Decline in profitability and intensifying price competition due to commoditization of the

existing telecommunications services

e Decline in profitability due to intensifying competition and mismatch with customer needs in
e-commerce and finance/payment businesses

Opportunities

e Growth in smartphone subscribers and increase in large volume data users
e Expansion of business into non-telecommunication areas, such as finance/payment services
e Increased profit opportunities via deeper data-driven marketing

SoftBank
Initiatives

SDGs Value Creation

Realize attractive customer value
through the spread of smart devices
Provide unprecedented new experiences
and excitement through a wide range of
technologically innovative services.

Main Businesses and Initiatives

e Provide wide-ranging customer value, price plans and
services through the spread of smart devices and multiple
brands

 Provide services utilizing Group synergies, including Yahoo!
JAPAN, PayPay, and LINE

e Provide new experiences using 5G (VR, sports viewing, etc.)

FY2024 Target KPIs

1) Smartphone cumulative subscribers:
Net additions at level of 1 million annually

2) Understanding of customer feedback/NPS
improvement:
Number of surveys collected
(Net Promoter Score: a metric used to assess customer
loyalty)

FY2023 Results

1) 30.73 million*’
2) 4.22 million

Provide an environment in which
everyone can access information
Contribute to the realization of a society

in which everyone can obtain the latest
information fairly without any inconvenience.

e Provide news and information and increase accessibility
through Yahoo! JAPAN, and offer services through
communication apps such as LINE

¢ Hold smartphone classes in stores nationwide

1) Total usage rate of LINE NEWS/Yahoo! JAPAN News:

79% or more
2)—
3) Smartphone classes: 1million times

1) 43.60 million*?
2) Alliance members:

Increased to 81 companies*3
3) 998,000 classes**

Leverage ICT to create new lifestyles and
enhance the foundations for daily life
Contribute to the enhancement of lifestyles
by expanding online shopping and improving
the convenience of services closely related to
daily life such as education, medical care, and
finance through ICT.

e Contribute to education, healthcare and finance using ICT
(Yahoo! JAPAN, PayPay, LINE, LOHACO, HELPO, Al Smart Coach, etc.)
e Evolve retail through new BtoC and CtoC platforms
(Yahoo! JAPAN Shopping, ZOZOTOWN, ASKUL, etc.)

1) Cumulative registered users of PayPay:
70 million
(figure for PayPay only, medium-term target)
2) E-commerce transaction value
(merchandise, domestic): ¥3.03 trillion

1) 63.04 million*>
2) ¥3.03 trillion*®

Targets for FY2023 *1 Smartphone cumulative subscribers: 30 million (FY2023) *2 Yahoo! JAPAN News DAU (daily active users): 45 million *3 Expand the HAPS Alliance to broaden Internet communications across the world: promoting initiatives
*4 Smartphone classes: 900,000 classes *5 Cumulative registered users of PayPay: 60 million *6 E-commerce transaction value (merchandise, domestic): ¥3.1 trillion
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Material Issue

Creating new business through open innovation

Social Issues

e Advance innovation using ICT platforms: promoting the widespread adoption of cashless payment, securing means of transportation amid the difficulties posed by an aging population and low birthrate,
facilitating online healthcare, and enabling access to communications in developing countries

Key Risks and
Opportunities

e Loss of business opportunities due to delay of business development resulting from shortages
of required human resources and knowledge

e Inability to recoup invested funds or impairment losses due to failure to achieve expected results
e Increase of research and development costs for homegrown large language models (LLMs) and

delays in monetization

e Acquisition of human resources and knowledge through collaboration with diverse partners,
and swift gaining of market share through speedy business development
¢ Advancement and deepening of innovation through co-creation and expansion of the scale of

businesses and markets in which the Group participates

e Expansion of new solution businesses utilizing homegrown large language models (LLMs)

SoftBank
Initiatives

SDGs Value Creation

Develop new businesses with cutting-
edge technologies

Together with our partners, create new
businesses for the future by utilizing the most
advanced technology.

Main Businesses and Initiatives

e Develop new businesses to promote the social
implementation of digital technologies
(mobility x Al, stratosphere-based high-altitude platform station,
autonomous mobility)

e Promote NTN initiative (HAPS, OneWeb, Starlink Business)

e Research, develop, and promote new technologies
(homegrown LLMs, next-generation batteries, etc.)

FY2024 Target KPIs

1) Pursuing initiatives to realize the NTN concept
(FY2027)

2) Construction of a homegrown LLM
(Large Language Model) with 390 billion
parameters [EETID

FY2023 Results

1) Initiatives for HAPS commercialization*'

¢ Batteries: high-performance
lightweight battery
commercialization (400 Wh/
kg-level cells)

¢ Motor: completed a new design
for a prototype motor (Nidec)

¢ Wireless devices for the
stratosphere:

-successful verification of area
optimization technology through
cylinder antennas

-successful test of stratosphere-
based 5G communications in
Rwanda

2)—

Incubate and spiral-up cutting-edge
businesses overseas

Aim to develop cutting-edge business in
Japan through joint ventures and partnerships
with companies that develop cutting-edge
business overseas.

e Roll out successful SoftBank Vision Funds projects in Japan
and overseas through global partnerships

1) Strategic partnerships and business investments in
new business areas

1) 6 businesses*?

Build systems to recruit and develop
human resources to lead growth and
create new businesses

Hire personnel who have advanced
professional skills and build an organization
that become key drivers of new business
creation in response to next-generation
needs.

e Job posting system to shift human resources to new and
growing businesses

¢ Allocate personnel to new businesses through
improvements in operational efficiency

e Human resource recruitment, development, systems (SoftBank
Academia, SoftBank InnoVenture, SoftBank University
and Generative Al Utilization Contests) and compensation
necessary to create and promote new businesses

e Promote R&D for cutting-edge technologies

1) Promote SoftBank InnoVenture commercialization

1) Considered commercialization:
7 projects (158 applications)

Targets for FY2023 *1

Promote initiatives for HAPS commercialization (FY2025 to FY2027) *2 Promote business initiation and development in new business areas
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Material Issue

Contributing to the global environment with the power of technology

Social Issues

e Response to natural disasters caused by global warming and climate change e Transition to an energy-saving, circular economy that recycles and reuses limited resources
e Growing power consumption with increasing data processing and the concentration of power consumption in urban areas

Key Risks and

e Increase in restoration and prevention costs related to more frequent infrastructure disruption
and communication blackouts due to natural disasters

e Expansion of the energy-efficient solution market utilizing Al, loT, etc.
e Expansion of businesses related to the sharing economy and renewable energy

change through technology and business
Use renewable energy to reduce CO2
emissions and promote energy conservation
through ICT as measures to combat climate
change.

able energy
(including the
energy)

use of non-fossil certificates designated as renewable

® Procure new energy from renewable sources such as wind,

solar, etc.

e Secure stable power through long-term Power Purchase
Agreements (PPA)
o Utilize Al, loT and other technologies to save energy

(smart buildin
e Construct d
e Spread awa
app

gs, etc.)
istributed Al data centers
reness of energy saving through the Eco-Denki

Opportunities e Difficulty in securing non-fossil fuel electricity and long-term increase in electricity procurement costs e Stabilization of business operations using geographically distributed data centers and super-
e Impact on financing due to insufficient environmental efforts distributed computing infrastructure
e Insufficient electricity supply to carry out Next-generation Social Infrastructure projects e Ensuring sustainable, low-cost non-fossil fuel electricity
SoftBank SDGs Value Creation Main Businesses and Initiatives FY2024 Target KPIs FY2023 Results
oftBan
Initiatives Contribute to the mitigation of climate o Switch electricity used in business to electricity from renew- 1) » Net zero emissions (Scope 1, 2, 3) (FY2050) 1)  Promoted switch to renewable energy

e Carbon neutrality (Scope 1, 2) (FY2030)
(Covers the SoftBank Group)
2) Ratio of renewable energy to electricity used by the
company:50% or greater (FY2030)
(procurement from new (additional) renewable energy
generation (wind, solar, etc.))
3) Ratio of renewable energy for base stations:
90% or greater
4) Contribution to the reduction of CO2 emissions in
e society as a whole: spread and expand household
energy-saving services through electricity
management apps, etc.
e create and expand businesses related to climate

change ETND

o Considered energy-saving facilities
using technology and the introduction
of renewable energy with additionality
(considering ways to contribute to the
expansion of new renewable energy
sources, in addition to the use of
conventional renewable energy sources)

e Establishment of internal system for
promoting Scope 3 reduction

2) Developing renewable energy power
plants as a power generation operator

3)81.6%*'

4) Households using the service:

Approximately 1.2 million

households

Promote a recycling-based society
(circular economy)

Limit the amount of resources used and
promote recycling and reuse.

® Promote recycling (mobile phones, base station equipment, etc.)
® Reduce waste in business activities
o Support the construction of new independent water reuse

systems

(WOTA, WOSH)

1) Mobile phones collected for reuse or recycling:
12 million (FY2020-2025)

2) Recycling rate of decommissioned base stations:
over 99% (annually)

3) Industrial waste recycling rate:

1% increase year on year [lEETID

1) 9.87 million phones
2) 0.03%*?
3)—

Contributing to biodiversity conservation
Aim to minimize the impact on ecosystems in
our business activities.

e Understand
through init
sites, etc.

and reduce the impact of business activities
iatives such as tree planting around development

e Conduct biodiversity conservation activities such as coral
conservation

1) Achieving Nature Positive by 2030:
¢ Promotion of forest conservation by more than
doubling the area of land development in Key
Biodiversity Area
e Promotion of initiatives such as tree planting
to contribute to water source replenishment
equivalent to 1% of water usage for newly
developed data centers [HEETID
2) Promotion of initiatives related to conserving
biodiversity/natural capital

1)  Contribution to forest conservation
equivalent to the development area of
natural conservation areas in FY2022
(500m? or more)*?

2) e Coral seedlings planted by Future and
Coral Project: 60

Realize a prosperous society through the
spread of renewable energy

Work to promote and expand renewable
energy businesses and services to create an
environmentally friendly society.

e Provide renewable energy to individual and corporate
customers, mainly through Shizen Denki

e Support transitions to renewable energy through our agency
purchasing service for non-fossil certificates

1) Promotion of renewable energy power provision
through offerings such as renewable energy power
plans

1) CO2 emissions reduced by providing
Shizen Denki: 39,000 tons-CO2**
(Shizen Denki: service that provides 100%
renewable energy source through the use of
non-fossil certificates)

Targets for FY2023  *1 Ratio of renewable energy for base stations: 80% or more (FY2023) *2 Percentage of decommissioned base stations going to landfill: 1% or less (annually) *3 Reducing the impact of land development on biodiversity
*4 Promotion of renewable energy power provision: expand provision of renewable energy power plans
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Material Issue

Building high-quality social infrastructure

Social Issues

¢ Maintenance and management of high quality networks e Prevention and rapid restoration of infrastructure disruption by natural disasters e Response to sophisticated cyberattacks

Key Risks and

e Loss of new business opportunities requiring 5G with ultra-high-speed, large-capacity, ultra-

low latency and massive device connectivity

e Increased costs, deterioration of customer trust or loss of subscribers due to network outages

e Increased ARPU and revenue reflecting communications speed and capacity increases, through

the nationwide expansion of 5G coverage

¢ Development of new industries and services that use 5G, such as autonomous driving and

Prepare sustainable life infrastructure
Provide communications services with stable
connectivity by maintaining a highly reliable
network.

e Promotion of Next-generation Social Infrastructure concept
(distributed data centers, xIPF, etc.)

e Broad rollout and quality enhancement of 5G,
R&D toward realizing next-generation 6G

e Participate in submarine cable projects

e Eliminate regional communications disparities by expanding
networks

o Advance initiatives to prevent network accidents

e Support network monitoring and operation with Al

1) 5G deployment plan
Expansion of 5G standalone (SA) coverage:
smartphone SA in key areas of all prefectures
(FY2026)

2) Completion of the first phase of construction and
opening of the Hokkaido Data Center (FY2026)
[ New |

3) Number of major network accidents: zero

4) High-capacity optical submarine cable:
start of operation (Fv2023)

Opportunities 9 -
or delays in disaster recovery telemedicine
e Deterioration of customer trust or loss of subscribers due to the improper use or leakage of e Increased customer satisfaction through high network quality and dependable security
personal information
SDGs Value Creation Main Businesses and Initiatives FY2024 Target KPIs FY2023 Results
SoftBank
Initiatives

1) Completion in three cities:
Tokyo, Osaka, and Nagoya
2)—
3)2
4) e Cable laying work: 97% completed*’
e Land station construction:
all stations completed

e Acceptance tests: in progress
(delays caused by lengthened construction
due to geopolitical risks, etc.)

Construct robust communications
infrastructure to contribute to disaster
prevention and mitigation

Take daily actions to maintain our
communications infrastructure in the event
of a disaster and recover rapidly when one
occurs.

e Secure communications service environments in the event
of a disaster
(using mobile base stations, portable satellite antennas, drones, etc.)

e Build frameworks for quickly restoring communications
environments after disasters

e Disaster recovery countermeasures including creating
three-route backbone networks

1)—

2) Maintain and enhance equipment and materials for
disaster response and recovery:
strengthen cooperation with external
organizations involved in disaster
recovery

1) Commercial operation start*?
2) » Mobile base station vehicles/
portable mobile base stations: 200
e Mobile power supply vehicles: 91
e Portable satellite antennas: 282

¢ Signing a disaster agreement with
external organizations*?

Promote data security and privacy
protection initiatives

As a safe and secure telecommunications
carrier, we monitor and operate networks,
using the latest technologies and conduct
thorough security education for employees.

e Operation and management using advanced security
systems and tools
(SIEM (Security Information and Event Management), MDM (Mobile
Device Management), EDR (Endpoint Detection and Response), etc.)

e Promote the protection and appropriate use of personal
Information

e Thoroughly educate employees and build secure
environments and facilities
(classroom training, regular e-learning and security drills, updating
security rules, etc.)

1) Number of major accidents involving information
security: zero (annually)
2) Number of major accidents involving privacy issues:
zero (annually)
3)  Enhance transparency:
addition of corporate data (corporate
company information)

e Strengthening of “self-information control”
rights (reflecting the will of customers):
optimization settings for advertising
delivery

1) Zero major accidents
2) Zero major accidents
3)  Privacy dashboard setting function:
function added
e Disclosure of information handling
of application/website usage details:
disclosed**

@D Targets for FY2023  *1 High-capacity optical submarine cable: start of operation (FY2023) *2 Tohoku Route: commercial operation start (FY2022) *3 Maintain and enhance equipment and materials for disaster response and recovery: maintain at least 200 mobile base station
vehicles/portable mobile base stations; maintain at least 80 mobile power supply vehicles; maintain at least 200 portable satellite antennas; strengthen cooperation with external organizations involved in disaster recovery
*4 Helping customers understand how their personal information is handled
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Material Issue

Developing a resilient management foundation

Social Issues

e Corporate governance enhancement e Consideration for social and environmental aspects throughout supply chains e Workstyle reforms, promotion of Diversity, Equity, and Inclusion (DE&)

Key Risks and
Opportunities

e Loss of trust as a corporation due to violation of laws or regulations or to absence of corporate

governance

o Deterioration of reputation due to human rights violations or inadequate response to

environmental issues

e Decreased employee motivation, increased employee turnover and negative impact on hiring

Opportunities

e Investor confidence in corporate governance and supply chain management
¢ Improvement of motivation and emergence of innovation through workstyle reforms and DE&I

promotion

e Improvement of productivity through advanced workstyles, securing and retaining the
necessary human resources, the transformation of established work processes and the

commercialization of expertise

SoftBank
Initiatives

SDGs Value Creation

Enhance corporate governance and
ensure its effectiveness
Build a sophisticated governance system,
increase management transparency, and
ensure to conduct corporate governance
with integrity and fairness.

Main Businesses and Initiatives

e Reinforce compliance and Al governance

e Eliminate anti-social forces and prevent corruption

and unethical behavior
e Build a sophisticated internal control system
e Increase the sophistication of the Board of
Directors
e Enhance risk assessment

FY2024 Target KPIs

1) Promotion of Al governance (lIEEID

2) Number of compliance violations:
performance monitoring (annually)

3) Employees” attendance rate of compliance training
sessions: 99% or more (annually)

4) Employee Compliance Awareness Survey:
score 75 or higher

5) Awareness of Compliance Hotline among employees:

99% or more (annually)

6) Ensure effectiveness of the Board of Directors:
Conduct evaluation

7) Average attendance rate of all Board Directors at
Board of Directors meetings:
75% or more

FY2023 Results

1)—

2) Number of disciplinary actions: 30

3) Employees’ attendance rate at compliance
training sessions: 100%

Score 77*'

100% *?

Evaluation conducted in FY2023

Average at Board of Directors meetings:
92.5%

4
5
6
7

Sustainable development through
cooperation with stakeholders

Pursue the creation of strong relationships of
trust and mutually sustainable development
through timely and appropriate information
disclosure and ongoing dialogues with
stakeholders.

¢ Enhance supply chain management
¢ Sound and transparent disclosure

¢ Coordination with organizations and regional
communities

1) Key suppliers’ sustainability assessment
implementation rate:
95% or more (annually)

2) Support for improvement activities at high-risk
suppliers: 100% implementation

3) Supplier inspection/CSR audits:
20 or more companies

4) Number of partnerships with NPOs:
maintain 1,000 organizations

5) Selection for DJSI World (annually)

1) Survey collection rate: 94% *3

2) 100%

3) 16 companies**

4) 1,066 organizations*>

5) Selected as a member of the DJSI World
for the second consecutive year

Targets for FY2023  *1 Employees’ attendance rate at compliance training sessions: score 66 or more (scoring system was changed in accordance with changes to the survey in FY2023) *2 Awareness of Compliance Hotline among full-time employees: 99% or more (annually)
*3 Sustainability procurement survey collection: 90% or more (annually) *4 Supplier inspection/CSR audits: 15 or more companies *5 Number of partnerships with NPOs: 1,000 organizations
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Material Issue

Developing a resilient management foundation

SoftBank
Initiatives

SDGs Value Creation

Promoting employee well-being and
advancing DE&I to maximize human
capital

Work to build an environment in which
all employees can fully demonstrate

their unique abilities and enjoy personal
satisfaction.

Main Businesses and Initiatives

e Human capital management initiatives

o Support for employee growth and career
realization
(free-agent system, job posting system, SoftBank-style
internal secondary job system, SoftBank University, SB
Career Dock)

e Fair evaluation and remuneration system

¢ Promote the participation of diverse talent
(professional participation of women and initiatives related
to LGBTQ+ persons)

¢ Promote measures against customer harassment

FY2024 Target KPIs

1) Ratio of women in management positions:
20% or more (FY2035)
—15% or more by FY2030 (double the ratio of FY2021)
2)—
3) Ratio of annual paid leave taken:
keep at 70% or above (annually)
4) Serious accidents involving employees or at
construction sites: zero (annually)
5) Return rate from childcare leave: 100% (annually)
6) Ratio of male employees taking childcare leave:
70% or more (FY2025), 85% or more (FY2030)

7) Number of employees who retire due to nursing care
responsibilities: zero (annually)

FY2023 Results

1)9.2%
2) 2.74%*°
3)77.7%
4) Number of fatal accidents: zero
5) 100%
6) 68%*7
)

7) Zero

Enhance productivity with advanced
workplace environments

Use technology to promote workstyle reform
and health and productivity management.

e Promote workstyle reforms (Smart & Fun!)
(super flextime system, remote work, operational
improvements using Al and Robotic Process Automation
(RPA), permitting employees to take side jobs)

o Offer diverse and flexible workstyles
(optimal mix of work in-office, from home, from satellite
offices, etc.)

¢ Promote health and productivity management

1) Provide office environments that encourage diverse
workstyles:
understanding actual numbers and results
(annually)

2) Ratio of remote work: 90% or more (annually)
(ratio of employees who worked remotely at least once a
month)

3) Ratio of employees who smoke:
¢ decrease of 1% or more year on year
e less than 20% (FY2030)

4)—

1) Utilization of shared office space in five of
our own satellite locations, 34 WeWork
locations, and over 600 other locations
nationwide
2)95.3%
3)24.5%
4) High-ranking surveys in Japan:*®
e Received the Grand Prize in the “5th
NIKKEI SDGs Management Awards 2023"

e Received 5-star rating in the “7th Nikkei
Smart Work Management Survey”

e Received the Human-Resources Prize in
the “NIKKEI Smart Work Award 2024"

e Certification in the “White 500 in
the large enterprise category” of
the “Certified Health & Productivity
Management Outstanding Organizations
Recognition Program”

e Selected in the “2024 Health &
Productivity Stock Selection”

e Received the highest rank in the “DBJ
Health Management Rating” conducted
by the Development Bank of Japan, Inc.

@ Targets for FY2023  *6 Ratio of employees with disabilities: at or above the legally mandated level (annually) *7 Ratio of male employees taking childcare leave: 30% or more (FY2023), 50% or more (FY2026)

*8 High-ranking surveys in Japan: highly ranked among the major surveys (annually)
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DJSI World Index

DJSI Asia Pacific Index

SoftBank has been selected for the second consecutive year as a component
of the “Dow Jones Sustainability Index (DJSI) World Index (DJSI World),” one
of the world’s leading global ESG (Environmental, Social and Governance)
indices, and for the third consecutive year as a component of the “DJSI

Asia Pacific Index.” SoftBank was the only company in Japan selected in the
“Telecommunication Services” industry group for the “DJSI World Index”.

Member of
Dow Jones
Sustainability Indices

Powered by the S&P Global CSA

FTSE4Good Index Series
FTSE Blossom Japan Index
FTSE Blossom Japan Sector Relative Index

Since 2020, SoftBank has been a component of two ESG indices defined by
FTSE Russell: the “FTSE Blossom Japan Index “ as well as the “FTSE4Good
Index Series,” one of the world’s leading ESG indices. Since 2022, SoftBank
became a component of the “FTSE Blossom Japan Sector Relative Index”.

@00
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FTSE4Good FTSE Blossom  FTSE Blossom
Japan Japan Sector
Relative Index

S&P/JPX Carbon Efficient Index

SoftBank has been selected as a constituent stock of the “S&P/JIPX Carbon
Efficient Index,” an index that determines the weighting of constituent stocks
by focusing on the disclosure of environmental information and the level of
carbon efficiency (carbon emissions per unit of sales).

MSCI Japan ESG Select Leaders Index
MSCI Japan Empowering Women Index (WIN)

SoftBank has been selected as a member of the “MSCI Japan ESG Select
Leaders Index,” a major ESG investment index that has been adopted as a
passive investment benchmark by Japan's Government Pension Investment
Fund (GPIF), the world’s largest public pension fund.

Furthermore, SoftBank has been selected as a member of the “MSCI Japan
Empowering Women Index (WIN),” which is comprised of companies with
excellent performance in gender diversity.

2024 CONSTITUENT MSCI JAPAN 2024 CONSTITUENT MSCI JAPAN
ESG SELECT LEADERS INDEX EMPOWERING WOMEN INDEX (WIN)

MSCI ESG Ratings

Since 2023, SoftBank has received “AAA," the highest ranking, in the MSCI
ESG Ratings, which is a global rating on ESG investments aiming to measure a
company’s ESG performance based on their exposure to industry-specific ESG
risks and how well they manage those risks relative to peers.

MSCI

ESG RATINGS
[ccc] 8 8B [BBB] A | AA VYN

SOMPO Sustainability Index

SoftBank has been selected as a member of the “SOMPO Sustainability
Index” which is operated by SOMPO Asset Management Co., Ltd. This index
is utilized by the company’s “SOMPO Sustainable Management” to broadly
invest in companies with a high ESG rating.

2024

Sompo Sustainability Index

Nikkei SDGs Management Survey 2023

In the “Nikkei SDGs Management Survey 2023, which comprehensively
evaluates a company’s “SDGs management” from the four pillars of “SDGs
Strategic and Economic Value,” “Social Value,” “Environmental Value,” and
“Governance,” SoftBank has received a 5-star rating for three consecutive years.

It was also awarded the Grand Prize, the highest evaluation, at the “5th
Nikkei SDGs Management Awards.”

NIKKEI

SDGs

Management Survey 2023

DX Stock 2024

In recognition of its efforts to solve social issues through new businesses,
SoftBank was selected for the fourth consecutive year as “Digital Transformation
Stock 2024" by Japan's Ministry of Economy, Trade and Industry, the Tokyo
Stock Exchange, and the Information-technology Promotion Agency, Japan, as
the only company in the information and telecommunications industry.

CDP 2023 Climate Change

SoftBank received a score of “A-" in the climate change category from CDP
(headquarters: London, U.K.), which is a nonprofit organization carrying out
environmental assessment of major companies and cities worldwide.

SNCDP

DISCLOSURE INSIGHT ACTION

An International Climate Change Initiative By SBT

SoftBank announced that the goals detailed in its “Carbon Neutral 2030"

to achieve zero greenhouse gas emissions by FY2030 were certified by the
“Science Based Targets initiative” (“SBTi"), a body enabling businesses to set
ambitious emissions reduction targets.

SCIENCE
| BASED
TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

Note: The name and logo of the Dow Jones Sustainability indices are a trademark and a service mark, respectively, of S&P Dow Jones Indices LLC. SoftBank Corp.’s inclusion in the MSCI indexes and the use of MSCI logos, trademarks, service marks or index names do not constitute
a sponsorship, recommendation, or promotion of SoftBank Corp. by MSCI nor its affiliates. The MSCI indexes are the exclusive property of MSCI. The names and logos of MSCI and the MSClI indexes are trademarks or service marks of MSCI or its affiliates. FTSE Russell is a

trademark of FTSE International Limited and Frank Russell Company.



Labor Practices

SoftBank Corp. Integrated Report 2024

Website

Next-generation certification mark (Kurumin)

In 2017, SoftBank was granted “Platinum Kurumin® certification by the
Ministry of Health, Labor and Welfare, an evaluation of “companies that have
already received Kurumin certification and have advanced the introduction
and use of systems which support the balance between work and child-rear-
ing to an appreciable extent, implementing the initiatives to a high degree.”

Eruboshi

SoftBank has received the “Eruboshi” designation (class 2) from the Minister
for Health, Labor and Welfare in recognition of being a company that excels
in the empowerment of women. Going forward, we will maintain efforts to
promote the success of women, such as holding career training for female
employees and implementing mentoring programs.

+4
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PRIDE Index Gold Rating

SoftBank was awarded a Gold ranking, the highest ranking in the “PRIDE
Index,” an evaluation of companies’ internal initiatives regarding LGBTQ and
other sexual minorities, for the seventh year in a row since 2017.

work with Pride

Gold
2023

Health & Productivity Stock Selection

SoftBank has been selected for the second consecutive year as a “Health &
Productivity Stock Selection,” an initiative hosted by Japan’s Ministry of Econ-
omy, Trade and Industry and the Tokyo Stock Exchange, in recognition of
our proactive efforts in health management, viewing employee health from
a management perspective. Furthermore, SoftBank has been selected for

the sixth consecutive year as one of the “White 500 in the large enterprise
category” of the “Certified Health & Productivity Management Outstanding
Organizations Recognition Program,” jointly promoted by the Ministry of
Economy, Trade and Industry and the Nippon Kenko Kaigi.

NIKKEI Smart Work Survey

As a result of the “Seventh Nikkei Smart Work Survey,” SoftBank obtained
five stars, the highest rating.

This survey, which is conducted by Nikkei Inc., covers Japanese listed
companies as well as powerful unlisted companies and ranks them based on
their efforts to maximize their organizational performance in terms of three
factors: the achievement of diverse, flexible workstyles, systems that give rise
to new businesses, etc., and market development ability.

SoftBank also received the Grand Prize, the highest evaluation, in the
“NIKKEI Smart Work Award 2023,” which selects leading companies taking
on the challenge of productivity revolution through work style reforms.
Furthermore, we received the Human Resources Utilization Award in the
“NIKKEI Smart Work Award 2024, " which selects leading companies that
achieve sustainable growth through workstyle reforms.

NIKKEI

Smart Work

Awards 2023 Grand Prize

NIKKEI

Smart Work

Awards 2024 Human-Resources Prize

Gomez IR Site Ranking 2023
Gold Prize (No.1 in ranking)

FY2023 All Japanese Listed Companies’ Web-
site Ranking
AAA Website

WITH GRADE

corporate Wehsit%
=~ 2023 =

Nikko Investor Relations Co.,Ltd
All Markets Ranking in Japan

Daiwa IR 2023 Internet IR
Best Excellence Award

Gomez ESG Site Ranking 2023
Excellent Company
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Corporate Data/Stock Information

Corporate data
Company name

Representative

Corporate
headquarters

Established
Number of
employees

Business year

Annual general
meeting of
shareholders

Our Websites

¢ Investor Relations

https://www.softbank

SoftBank Corp.

Junichi Miyakawa,
President & CEO

Jun Shimba
Representative Director &
COO

1-7-1 Kaigan, Minato-ku,
Tokyo 105-7529

December 9, 1986

55,400 (Consolidated basis)
18,889 (Standalone basis)
(As of March 31, 2024)

From April 1 to March 31 of
the following year

Every year in June

.jplen/corplir/

Common stock
Shares authorized

Shares issued
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Stock information (as of March 31, 2024) Principal shareholders (Top 10 shareholders)

- Number of Shareholding
¥214,394 million Name shares held ratio
8,010,960,300 shares (Thousands) (%)
Common shares 4,756,200,770 shares SoftBank Group Japan Corporation Common shares 1,914,858  40.41
Series 1 Bond-Type Class Shares 30,000,000 shares The Master Trust Bank of Japan, Ltd. (Trust Account) Common shares 480,665  10.14

Stock exchange
registration

Number of shares
constituting one
trading unit

Breakdown by type of shareholder (as of March 31, 2024)

(%)

Financial
instruments firms

3.61

Other —— =

companies
42.49

Note: The treasury stock is included in “

(Treasury stock, common shares: 47,805,153 shares)

Tokyo Stock Exchange, Prime Market

100 shares

Common shares 171,579

Custody Bank of Japan, Ltd. (Trust Account) 3.62

Series 1 Bond-

Type Class Shares 14

STATE STREET BANK WEST CLIENT - TREATY 505234 Common shares 68,648 1.45

JPMorgan Securities Japan Co., Ltd. Common shares 48,309 1.02
Number of Common shares 858,525 - —
shareholders Series 1 Bond-Type Class Shares 20,781 SMBC Nikko Securities Inc. Common shares 47,685  1.01
JP MORGAN CHASE BANK 385632 Common shares 41,036 0.87
JP MORGAN CHASE BANK 385781 Common shares 38,179 0.81
SSBTC CLIENT OMNIBUS ACCOUNT Common shares 27,304 0.58
STATE STREET BANK AND TRUST COMPANY 505103 Common shares 25,340 0.53
(Note) 1. On November 1, 2023, the Company issued 30,000,000 Series 1 Bond-Type Class Shares, which were listed on the
Prime Market of the Tokyo Stock Exchange on November 2, 2023.
2. Although the total number of shares of common stock issued increased by 13,905,600 shares due to the exercise
. . of stock acquisition rights, the Company retired 44,850,000 shares of treasury common stock on March 29, 2024,
e Sustainability & CSR resulting in a decrease in the total number of shares of common stock issued by 30,944,400 shares.
https:/mww.softbank.jp/en/corp/sustainability/ 3. The shareholding ratio was calculated by subtracting the treasury stock (47,805,153 shares) from the total number
of shares issued.
4. The above figures for the number of shares held by The Master Trust Bank of Japan, Ltd. and Custody Bank of Japan,
Ltd. include shares related to trust business.
5. The Company resolved at the Board of Directors meeting held on April 25, 2024 to conduct a 10-for-1 stock split of
shares of common stock, with an effective date of October 1, 2024.
Stock price chart
(Yen)
° Foreign institutions 2,200
and individuals
16.99 -
1,800
&—— Individuals and 7400
others
21.33
1,000
T— Financial institutions
0 2018 2019 2020 2021 2022 2023 2024
15.58 12 3 6 9 12 3 6 9 12l 3 6 9 12l 3 6 9 12l 3 6 9 12 3

Individuals and others.”





